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ROMANCEGENRE101

ºPlot revolves around the romantic relationship

ºHappy ending is a must ɀno ambiguity

ºAuthors draw readers in and allow them to participate 
ÉÎ ÔÈÅ ÐÒÏÔÁÇÏÎÉÓÔÓȭ ÒÅÌÁÔÉÏÎÓÈÉÐȟ ÆÒÏÍ ÔÈÅÉÒ ÆÉÒÓÔ ËÉÓÓȟ 
ÔÈÒÏÕÇÈ ÔÈÅÉÒ ÔÒÉÁÌÓ ÁÎÄ ÔÒÉÂÕÌÁÔÉÏÎÓȟ ÔÏ ÔÈÅÉÒ ȰÈÁÐÐÉÌÙ 
ÅÖÅÒ ÁÆÔÅÒȱ

ºSubgenres will incorporate many styles and settings, 
but everything is secondary to the love story 



SUBSETSOFTHEGENRE

º Contemporary Single Title Romance / Contemporary 
Series Romance - set after 1945
· Series ɀreleased at regular intervals, usually monthly, 

numbered sequentially (e.g. Harlequin, Silhouette)

· Single title ɀreleased individually, can be trade, mass market 
or hardcover

º Historical ɀromance set in any time period prior to 1945, 
in any location

º Regency ɀmajority of the story is set in the early 1800s 
England

º Novels with Strong Romantic Elements ɀromance plays 
a significant part of the story, but other themes take the 
plot beyond the traditional romance



SUBSETSCONTȭD.

ºParanormal ɀotherworldly elements (fantasy, time 
travel, vampires, etc.) are an integral part of the 
plot

ºInspirational ɀreligious or spiritual themes are a 
major part of the romantic relationship

ºRomantic Suspense ɀsuspense, thriller, or 
mystery elements are integral part of the plot

ºErotic Romance ɀsexuality is integral to the 
relationship and plot

ºErotica ɀsex is the story!!



ROMANCE FICTION STATS

From the Romance Writers of America site:

·$1.375 billion in sales in 2007

·54.9% of all popular mass-market fiction sold

·39.3% of all fiction sold!

·8,090 titles released in 2007

·1 in 5 of all readers read a romance



WHOREADSROMANCE? 

From RWA: 

º 78% are female

ºΦΤϷ ÈÁÖÅ Á "ÁÃÈÅÌÏÒȭÓ $ÅÇÒÅÅ ÏÒ ÈÉÇÈÅÒ

º 41% are between the ages of 25 to 44

·0ÕÂÌÉÓÈÅÒÓȭ 7ÅÅËÌÙ ÒÅÐÏÒÔÅÄ ÉÎ ΤΡΡΪ ÔÈÁÔ ÆÏÒ 'ÅÎÅÒÁÔÉÏÎ 
Xers (ages 29-40) who buy books, romance is the top 
fiction category, in contrast to all other age groups , 
where mystery and detective stories are at the top.

º 53% buy their books from a mass merchandiser or a 
mall bookstore

º 36% bought their books new, but 25% checked their 
book out from a library!



ROMANCE READERS ADVISORY

ºRomance readers are generally very prolific, so it helps 
to try being familiar with different romance authors 
and subgenres

ºDetermine the level of sensuality the reader wants ɀ
ÔÒÙ ÏÆÆÅÒÉÎÇ Á ÒÁÎÇÅ ÏÆ ÔÉÔÌÅÓ  ÔÈÁÔ ÖÁÒÙ ÆÒÏÍ ȰËÉÓÓÅÓȱ ÔÏ 
ȰÓÃÏÒÃÈÉÎÇȱ

ºReaders do tend to prefer reading a particular type of 
romance, but author read-a-likes might help them to 
branch out
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WHY DO WE  READ ROMANCE?

ºHardwired for Love

ºHappily Ever After (HEA): The Emotional Payoff

º The Appeal of the Alpha Male

ºHeroines Who Win!

º%ÓÃÁÐÅ ȡ Ȱ%ÖÅÒÙÄÁÙȟ ÙÏÕ ×ÁËÅ ÕÐ Á ÖÉÒÇÉÎȱȢ



HARDWIRED FOR LOVE

ºNatural, genetic and biochemical components to the 
feelings of love

ºNeurobiologist Larry Young (Nature, January 2009) 
×ÒÏÔÅ ÔÈÁÔ ȰÂÉÏÌÏÇÉÓÔÓ ÍÁÙ ÓÏÏÎ ÂÅ ÁÂÌÅ ÔÏ ÒÅÄÕÃÅ 
certain mental states associated with love to a 
biochemical chain of events...Drugs that manipulate 
brain systems at whim to enhance or diminish our love 
ÆÏÒ ÁÎÏÔÈÅÒ ÍÁÙ ÎÏÔ ÂÅ ÆÁÒ Á×ÁÙȢȱ

ºRomance novels are all about love ɀa central love 
story about two individuals falling in love and trying to 
make that relationship work, and readers experience 
the emotions vicariously.



LISAKLEYPAS



HAPPILY EVER AFTER : 
THE EMOTIONAL PAYOFF

ºRomance offers an optimistic world view.  

º27! ȡ Ȱ)Î Á ÒÏÍÁÎÃÅȟ ÔÈÅ ÌÏÖÅÒÓ ×ÈÏ ÒÉÓË ÁÎÄ ÓÔÒÕÇÇÌÅ 
for each other and their relationship are rewarded 
×ÉÔÈ ÅÍÏÔÉÏÎÁÌ ÊÕÓÔÉÃÅ ÁÎÄ ÕÎÃÏÎÄÉÔÉÏÎÁÌ ÌÏÖÅȱȢ  

ºSondra Cuban ɀreaders relate to (romance) books 
because it nourishes them emotionally.  



Mary Balogh



ELIZABETH HOYT A.K.A. JULIA HARPER



THEAPPEALOFTHEALPHAMALE

o Romance readers generally love the 
ÁÒÃÈÅÔÙÐÅ ÏÆ ÔÈÅ ȰÁÌÐÈÁ ÍÁÌÅȱ ɀa 
strong, dominant, powerful male who 
happens to also happens to be rich, 
good-looking and tall!

o (ÅÒÏÅÓ ÃÁÎ ÂÅ ȰÒÏÇÕÅÓ ÁÎÄ ÓÃÏÕÎÄÒÅÌÓȱ 
but are fundamentally good, decent and 
honourable men at the core.

o Traditionally tycoons, noblemen, and/or 
men in positions of power and 
responsibility



$ÅÂÏÒÁÈ #ÏÏËÅȭÓ +ÉÓÓ 
of Fire ɀDragon 
alpha male!



ESCAPE: ROMANCE IN OTHER REALMS

º Researchers like Storey observed that popular works such as  
ÒÏÍÁÎÃÅÓ ÇÁÖÅ ÒÅÁÄÅÒÓ ȰÁ ÔÅÒÒÁÉÎ ÏÎ ×ÈÉÃÈ ÔÏ ÄÒÅÁÍȱȢ  

º Romances fuel the imagination by transporting the reader to 
exciting locales, exotic settings and even richly imagined 
worlds.

º There are great romance authors masquerading as Science 
Fiction writers and some of them are winning major awards.  
Both the hero and the heroine are strong characters and they 
feature intelligent and well written stories.

º "ÕÊÏÌÄȟ ,ÏÉÓ -Ã-ÁÓÔÅÒ  Ȱ6ÏÒËÏÓÉÇÁÎ 3ÁÇÁȱ ɀHugo award 
winning series about Miles Vorkosigan.



LINNEA SINCLAIR & COVER ART

º Linnea Sinclair 

º Romances are 
frequently 
repackaged to 
reflect current 
trends:
· Right ɀoriginal 

release that will 
appeal to both male 
and female SF 
readers

· Left ɀnew cover 
intended to attract 
female and romance 
readers



,ÉÎÎÅÁ 3ÉÎÃÌÁÉÒ ÃÏÎÔȭÄȢ



HEROINES WHO WIN

º Typically, we have a strong 
heroine battling  forces of evil

º For example, an urban fantasy is 
a novel set in our world but 
where something strange and 
otherworldly is lurking beneath 
the surface, like vampires, 
werewolves or other creatures.

ºCan be dark, light or funny.  



Lilith Saintcrow ɀDante Valentine



LARA ADRIAN
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º$ÏÎ 'ÉÌÌÍÏÒÅ ×ÒÏÔÅ Á ÇÒÅÁÔ ÁÒÔÉÃÌÅ ÏÎ #ÁÎÁÄÁȭÓ 
fascination with romance, and one of his points is that 
romance is so far removed from the reality of  
ȰÐÁÕÎÃÈÙȟ ÁÎÎÉÖÅÒÓÁÒÙ-forgetting toads for whom a 
ÈÁÎÄÆÕÌ ÏÆ ÃÏÎÄÏÍÓ ÉÓ Á ÙÅÁÒȭÓ ÓÕÐÐÌÙȱȢ  )ÔȭÓ Á ÓÈÏÒÔ-
term fantasy!

º,ÏÔÓ ÏÆ ÂÏÏËÓ ÆÅÁÔÕÒÉÎÇ ÔÈÅ ×ÏÒÄ ȰÖÉÒÇÉÎȱ ÉÎ ÔÈÅ ÔÉÔÌÅ 
to draw readers in.



JULIA QUINN


